fom A Ao b

DESIGN &STORYTFI LING
bbbbbbbbbbbbbbbbbb




h | Build Proposals
OW That Sell the Experience
Strong proposals don't just present options; they create belief.

My approach combines strategy, narrative, and experience design to help decision-
makers clearly see why an experience works before they ever approve it.

Design for Decision-Makers
Proposals are structured for

Create a Narrative Thread
| develop a unifying idea that

Start with the Business Goal

| begin by identifying the real
objective behind the ask,
whether that's motivation,
retention, alignment, or growth,
SO every recommendation
serves a clear business purpose.

Balance Inspiration with Feasibility
Every concept is paired with
operational reality. [deas must

feel aspirational and achievable to
build confidence, not hesitation.

carries through the entire
proposal, helping stakeholders
understand how each moment
contributes to the overall
experience and outcome.

Make Complexity Feel Simple
Complex programs are distilled
into clear, intuitive stories,
mMaking it easy for clients to
evaluate, support, and champion
the recommmendation internally.

executives and stakeholders
who need clarity quickly.
Hierarchy, flow, and storytelling
come before decoration.



Strategic Throughline

The “Beyond the Bond” theme isn't just a fagline, it's the heartbeat of this enfire
experience. Each thoughtfully designed moment in Thailand brings your people closer

together in meaningful, memaorable ways. This is more than a trip; it's a shared story you'll

Using Narrative Markers to Connect Strategy to e
: X p e r I e n C e . Look for the red dot throughout the presentation to see how each

moment reflects the "Beyond the Bond" experience.

"Beyond the Bond" is the emotional arc of this program. From the first toast to the final
daonce under the moon, every moment is designed fo strengthen bonds across teams,
elevaie purpose, and create lasting memories. Through shared experience, cultural
immersion, collaboration, and fun, guests don't just reconnect, they grow beyond what
they thought possible, fogether.

The Challenge

Complex incentive programs are difficult for stakeholders to evaluate. Without a clear

throughline, great ideas can feel disconnected or hard to champion internally. e eqelc Beie i s eel

Environmental & Community-Focused
Team Building

The Approach

| use simple narrative markers, such as a brand color, icon, phrase, or visual cue, to help decision-
Mmakers connect each recommendation back to the core strategy. In this proposal, the red dot
became a subtle recurring signal that tied experience moments back to the “Beyond the Bond”
concept.

W hy |t WO I kS A Relaxing

Welcome
Creates a clear path through complex proposal content to Thailand

Helps stakeholders understand how each moment supports the business goal
Makes the proposal easier to remember, discuss, and defend internally
Flexes across brands through color, icons, logo elements, or custom visual cues

/( ﬂualé vwa[ 575@444 con Wa 7 c&wlgx QXPWW 75@[ wnfemfc@m[ c@yw/cfw( MW lo appreve.

*Selected proposal work created in a professional agency environment. Some client and agency details have been generalized for confidentiality.




Healthcare Incentive Client — Horizons of Excellence

A narrative-led incentive proposal designed to
celebrate achievement and inspire what's next.

This proposal demonstrates how a clear narrative system, strategic destination selection, and experience design
come together in a fully realized incentive program.

Developed in response to the Healthcare Incentive Client RFP, Horizons of Excellence was created as an end-to-
end concept, from naming and visual direction to experience flow and on-site moments.

The result is a proposal that makes a complex program feel intentional, aspirational, and easy to champion.

The following pages highlight select moments from the proposal.

My Role: Proposal strategy - narrative development - copy - visual direction
Scope: Full incentive program
Outcome: \Winning proposal

*Selected proposal work created in a professional agency environment. Some client and agency details have been generalized for confidentiality.



Destination Strategy ..
Carefully selected locations that balance aspiration, accessibility, and experience impact —
reinforcing the program’s recognition value without unnecessary complexity.



Experience Design
Highlights

EFach moment within the program was
designed to reinforce the Horizons of
Excellence narrative, celebrating
achievement while creating space for
connection, reflection, and momentum.

From arrival through on-site experiences,
the program balances elevated moments
with effortless flow, ensuring the
experience feels meaningful rather than
overproduced.



DAY 1

— e —— O
Arrival & Welcome in Paradise

Afternoon:
VIP arrival: Private airport transfer
to a 5-star oceanfront resort.

Check-in: "Welcome" gift (e.g,
branded local craft, premium
luggage tags, or custormized

apparel).

Evening:

“Sunset Welcome Reception™
Beachside or rooftop cocktail
hour with acoustic live music.

Light, informal Welcomne Dinner
allowing for socializing.

Program at a Glance

DAY 2

Adventure & Authentic Local
Culture

Morning:
Choice of "Choose Your Own
Adventure” Activities:

« Option A (Adventure): Guided
catamaran snorkeling trip or
ATV jungle tour.

« Option B (Culture): Local
cocking class or exclusive
private museum tour.

Afternoon:

Unstructured time for spa
treatments or relaxing by the
pool/beach.

Evening:

"Dine Around” Program: Dinner
vouchers for various top-tier,
local, off-property restaurants to
give guests flexibility.

DAY 3

Impact, Recognition & "Wow™
Factor

Morning:

“Impact Session™ Short, high-
energy I-hour breakfast session
with leadership sharing future
vision and celebrating
accomplishments (no long
PowerPoints),

Afternoon:

Free time for independent
exploration or optional group
shopping/adventure.

Evening:

“Farewell Dinner”: A 5-star, high-
end experience (e.g, private
yacht dinner, beachside
banquet, or historic venue).

Farewell & Departure

Morning:
Leisurely farewell breakfast at the
hotel.

Optional morming yoga or final
spa session.

Afterncon:
Private transfers back to the
airport.

Optional: Small departure gift
(e.g. personalized photo book of
the trip sent later)

Designed for
Confidence &
Execution

While the proposal leads with narrative
and inspiration, every recommendation
IS grounded In feasibility.

Complex logistics, timelines, and
stakeholder needs are organized into a
clear, iIntuitive structure, allowing
decision-makers to evaluate the
orogram with confidence and support
It iInternally.



Healthcare Incentive Client 2027 — From Winning Proposal to
Continued Partnership

to begin planning their 2027 trip with us.

The Next Reward Awaits ;

This follow-on proposal builds on the trust established through the
e

original win, using the same strategic approach: thoughtful destination
positioning, clear program storytelling, and recommendations designed
to feel both inspiring and easy to approve.

March 4 - 7, 2027

After selecting our team for their incentive program, the client returned %

The 2027 work extends the relationship, showing how a strong proposal
can create confidence beyond a single decision and support long-term Ww

C I |e n t g rOWt h From‘cll—inclusive Caribbean escapes
. to refined coastal resorts closer to
home, these destinations were
selected fo give a thoughtful
range of reward experiences for 2027.

My Role: Proposal strategy - destination positioning - narrative
development - copy - visual direction

Outcome: Client relationship expanded into 2027 incentive planning



Financial Services Incentive Client — A World of Rewarding Possibilities
Narrative & Visual Direction for a Long-Term Incentive Program

Design & Brand Strategy: Creating Elite Appeal

Visual direction

/F developed to This incentive program was designed for the top tier of the
REW ARDIN G >, reflect exclusivity, client’s peljformers, an audience with the means, access,
3 Iobal and experience to travel anywhere at any time. Because of
POSSIBILITIES SHOIo1) that, the proposal needed to feel truly elite, not promotional
sophistication, or transactional.
A Journey Beyond Compare Oﬂd long_ term
prestige for an To megt thgt e>.<pec.tat|on, | deyeloped a refined visual and
b Iit di tonal direction inspired by classic global travel and
>/ CIne augenes. understated luxury. The design favors restraint, heritage
. W . . e cues, and quiet confidence over trends or excess.
/ )
E s The color palette and typography were intentionally chosen
' & to evoke:
\‘g; . . .
W e Global sophistication
- - / . Longeyfay aqd credibility .
Colen lalette: 6lebal Priestige’ e Exclusivity without ostentation
Accel |t Van Ytiens (ke layen depth & hienanchy): . . .
(‘ e oA, gt spicn \\ Headings: Playfair Display
. LA i ot s Subheadings: Montserrat Regular Classic travel iconography, including compass motifs, maps,
oo e b L Body: Montserrat Light and directional elements, reinforces the idea of a curated
o - Emphasis, quotes, headbs on visual only pages: Alluwra journey rather than a single trip, aligning with the
i . pptredae o program's long-term nature (2027-2032). The resultis a
dCeEN . \ proposal that feels timeless, elevated, and worthy of an

e emttit g é 7 audience that values discernment over spectacle.

*Selected proposal work created in a professional agency environment. Some client and agency details have been generalized for confidentiality.



Overview

In response to a structured RFP, | developed A World of
Rewarding Possibilities as the narrative framework to unify six
required responses into a single, cohesive story. The proposal was
designed as a magazine-style flipbook to support executive
review and long-term program vision.

Audience:

Financial advisors, leadership stakeholders, and executive
decision-makers.

Objective:
Support long-term retention, recognition, and motivation
through a premium, future-facing incentive program.

Narrative Strategy

A World of Rewarding Possibilities positions incentive travel as a
portfolio of exceptional experiences, designed to evolve over time
while maintaining a consistent sense of prestige and intention.

How the Experience Supports the Business Goal
By matching the visual language and tone to the expectations of
an elite audience, the proposal reinforces the value of the reward
itself, strengthening emotional impact, participation, and long-
term engagement.

My Role: Narrative strategy - visual direction - copy - executive
proposal structure
Outcome;

Strategic concept developed for long-term incentive vision

-

A WORLD OF

REWARDING
POSSIBILITIES

TAP PROPOSAL

UNCHARTED DESTINATIONS FOR UNMATCHED PERFORMANCE

Narrative, visual direction, and copy developed in response to RFP objectives for a
long-term (2027-2032) incentive program serving the client's most elite performers.

RECOGNITION

that t savels ﬁ-:‘ sthies than miles

SEXCELLENGE
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Brand & Visual System
Proposals

This section highlights narrative-driven visual systems that quickly translate
complex RFP requirements into cohesive, branded environments.

Each example demonstrates how strategic page design, visual hierarchy, and
brand-aligned palettes create clarity, consistency, and impact across multiple

formats, audiences, and investment levels, often under tight timelines and limited
INnputs.

A disciplined, repeatable page framework designed to reduce cognitive friction
and speed decision-making, while translating complex RFP inputs into cohesive,
brand-aligned systems.



Professional Services Client
Client Experience Portfolio SN
Narrative & Visual System Design

Developed in response to a multi-city RFP
with varying budgets, unknown guest counts,
and distinct engagement goals, the Client
Experience Portfolio was designed as a
flexible, modular visual system.

The proposal architecture prioritizes clarity
and scalability, allowing each experience to
stand on its own while maintaining a unified

look, tone, and design language across all
pages.

My Role: Proposal architecture - visual system
design - experience positioning - Copy

Outcome: \Winning proposal

*Selected proposal work created in a professional agency environment. Some client and agency details have been generalized for confidentiality.
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Scalable Design
Across Markets

While each client experience is e
tailored to its market context and

audience, the visual language
remains consistent throughout
the portfolio.

Typography, spacing, imagery treatment, and
color usage are intentionally restrained to
preserve cohesion as the system scales across

different cities, engagement styles, and investment levels.

This approach allows the design to adapt without

Entertainment is
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Enleriainmment at RUNWAY is
designed to heighten energy
and visuol impact without
overwhalming the experence. A
costumed DU sals the lone with
a fashion-forword sounding

that evolves throughout the
evening, responding lo the
pacing of the event and the
urway maoments,

Live performance alemeants,
including a contortionist,
infroduce moments of surprise
and physical artistry, echoing
fthe fluid movemnent and
exprassive forms found
throughout the digital
arvironment. These
perfommaonces cppear
crganically within the spoce,
reinforcing the sense thot arf is
unlclding all cround the guest.

Together, music, movement,
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feels dynamic, unexpected, ond | T
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U.S. Open — Modular Client
Hospitality Experience

After winning the Professional Services Client account,
this follow-on proposal translated the same structured
approach into a premium U.S. Open hospitality
program.

Rather than presenting one fixed recommendation, the
proposal was built as a flexible experience framework,
allowing stakeholders to compare trip length, ticket
access, accommodations, dining, gifting, transportation,
and overall iInvestment with clarity.

The result is a polished client-facing proposal that feels
elevated, practical, and easy to refine.

*Selected proposal work created in a professional agency environment. Some client and agency details have been generalized for confidentiality.



Built for Flexible Decision-Making

Four program
structures helped
stakeholders
compare trip length,
ticket access, and
overall guest flow.

One Night/One
Ticket

Two Nights/One
Ticket

The prepesal gave The client walfple
Wc% lo o%ap@ ﬁw prerwmw W%@MZ
lf%u/y clmfy er pelio%.

Day 1

Arrivals — Check-in
Transfer to Arthur Ashe Stadium
U.S. Open Night Match

Dinner at Arthur Ashe Stadium

Day 1

Arrivals — Check-in
Transfer to Arthur Ashe Stadium
U.S. Open Night Match

Dinner at Arthur Ashe Stadium

Day 2

Breakfast
Check-out

Departures

Day 2 Day 3

Breakfast Breakfast

NYC Excursion Departures — Check-out

Dinner at NYC Restaurant

Two Nights/Two
Tickets

Day 1

Arrivals — Check-in
Transfer to Arthur Ashe Stadium
U.S. Open Night Match

Dinner af Arthur Ashe Stadium

Day 1

Arrivals — Check-in
Transfer to Arthur Ashe Stadium

U.S. Open Night Match

Dinner at Arthur Ashe Stadium

Day 2

Breakfast

Check-out

Transfer to Arthur Ashe Stadium

U.5. Open Day Match

Lunch at Overook/Blue Room

Day 2

Breakfast

Transfer to Arthur Ashe Stadium Departures — Check-out

U.S. Open Day Match

Lunch at Overlook/Blue Room

Dinner at NYC Restaurant

Day 3

Breakfast




Turning Options INnto Investment Clarity

Hospitality levels, inclusions, and estimated costs were organized to support practical
budget conversations.

[ .

Hospitality
Experiences

Each offering a distinct
blend of premium
seafing, curated dining,
and upscale amenities
tailored for executive
enterfaining. From vibrant
social lounges fo exclusive
courtside hospifality,
each option delivers a
refined and memorable

fournament experience.

Feature

Seating Experience

Culinary Experience

Beer & Wine

Premium Spirits

Hospitality Lounge

The Overlook

Loge Level seating in Arthur
Ashe Stadiurm

Chef-curated buffet with
rotating culinary stations

Included throughout the
experience

Available for purchase

Sophisticated indoor-outdoor
lounge with rooftop ferrace
access

The Overlook+

Premium Courtside Bowl
seating in Arthur Ashe Stadium

Full access to the same
elevated culinary experience

Included throughout the
experience

Included premium & specialty
spirits

Sophisticated indoor-outdoor
lounge with rooftop terrace

QCCEess

The Blue Room

Elite courtside seating placing
guests close to the action

Plated multi-course dining with
a curated chef-driven menu

Included throughout the
experience

Included premium & specialty
spirits

Exclusive club-style hospitality
lounge with refined dining and
premium service

For budget comparison purposes, pricing has been based on accommodations af a luxury hotel and the U.5. Open Overlook+ hospitalify experience.,

Agenda 1 - One Night / One Ticket

Luxury Hotel Accommaodations*

Friday Might U.S. Open - Overlook
+ Hospitality**

Saturday Day U.5. Open Overlook
+ Hospitality**

Sprinter Transportation
Breakfast

NYC Restaurant Dinner

WYC Excursion - Yacht Cruise
Event Staff

Dispatch Staff

Daily Staff Per Diem

Gifting

Managment Feg

Estimated Total

sts may be reduced Fhrough the selechion of alternative acco

Agenda 2 - One Night / Twe Tickets Agenda 3 - Two Nights / One Ticket Agenda 4 - Two Nights / Twe Tickets

nodabions, incleding ofther moderoie-priced hobel oplions. All pricing is preliminory ond subject fo change bosed on ovolobity, final progrom selections, and morkel

C/@aﬁ\/@ /@cewem(aﬁem& Were pal/eﬂ( Wcﬁt a ﬂ(%{'&'@m-maﬁ(y struclure. /wlpwy Z%@ M /@Z[ww Z%@ pregran Wéﬁt c@mi(%emc&

*Selected proposal work created in a professional agency environment. Some client and agency details have been generalized for confidentiality.



Global Consumer Goods Enterprise
Enterprise Brand Systems Across Business Units

Developed in response to a complex, multi-division RFP, this work
demonstrates a scalable visual system designed to support the client’s
diverse portfolio while maintaining consistency, clarity, and brand integrity.

Each business unit — Industrial, Beauty, and Home Care — required its own
visual language, tone, and audience strategy. Rather than a one-size-fits-all

approach, the system was intentionally designed to flex by division while : "HDH. PER’ENCE ‘,

. . g
remaining unified under a shared structural framework. -, o ) TR
L O foNLire e SPRC°
. . . . . -\'ﬁ‘ - T —
This approach enables the client to deploy experiences efficiently across , —— i

brand, sales, trade, and internal environments, without fragmenting
identity or diluting impact.

My Role: Enterprise proposal strategy - visual system development -
copy - brand alignment
Outcome: \Winning proposal

*Selected proposal work created in a professional agency environment. Some client and agency details have been generalized for confidentiality.




INDUSTRIAL

Precision. Performance.
Partnership.

Main materials:
Industrial textures, metallics, bold reds/blues

NG, ot el Oy ok o
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Trust. Care.

Expression. Innovation.
Emotional C i

i mafeinfy

o oy oo frce mToniny

Distinct Business Units.
One Coheslve System

Each client business unit operates with its own
audience expectations, brand tone, and
engagement goals. The visual system was
designed to honor those differences while
maintaining a unified design language across the
portfolio.

Color palettes, imagery treatment, and material
cues shift by division, reflecting technical
precision for Industrial Technologies, expressive
storytelling for Beauty Care, and approachable
authenticity for Home Care, while typography,
spacing, and hierarchy remain consistent.

The result is a flexible system that supports brand
expression without sacrificing cohesion,
efficiency, or scalability.
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Scalable Across Event B o | o B |
Types & Objectives

Innovation Playground

The system is intentionally designed to extend
across brand, sales, trade, and internal
environments without requiring reinvention.

| A 360° immensive
color experence
where guests walk
thraugh reoms
themed by hair
color fomilias, with
lighfing fhat shifis o

By applying the same visual logic across event ' e
types, the system supports fast deployment, ' '
consistent execution, and clear storytelling, X fis
regardless of audience size, location, or budget. e

influencer content. i
TikTok-ready studics,

This modular approach allows the teams to
confidently activate experiences, knowing each
execution aligns with broader brand standards
while remaining adaptable to local needs.

v mapACT WALL
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Concept Development & Mood Board Collection

Turning early ideas into clear
creative direction for proposals,
pitches, and client conversations.

To support faster concept development, |
created a collection of event mood boards
designed to help sales and planning teams
quickly visualize themes, environments,
palettes, textures, and guest experience cues.

Each board translates a broad idea into a
usable creative framework, including
positioning language, visual direction, palette
guidance, and adaptable experience cues.

My Role: Concept strategy - theme
development - visual direction - copy - sales
enablement

C/@afc\/@ ﬂ(a@cﬁ@m b@&@ﬂl@& Mere \/Ml@ WM leams can
use tfgﬂcﬂy, aﬂ(apféfwz«@, JW(%M cﬁclewf[y
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. . This catalog is designed as a strategic resource for meeting professionals, sales teams, and
D e S -'- I n O 1— I O n organizational leaders evaluating desfination options for upcoming programs.
C I 1- ‘

UNITED STATES

2026 - 2027

Destination & Resort
INntelligence Guides

Each destination profile highlights the key elements that shape program success, including venue
recommendations, meefing copabilifies, seasonal considerations, and signature experiences
unigue to each location,

Seasonal Climate Overview

Rather than serving as an exhaustive list, this guide focuses on destinations that consistently
perform well for corporate meetings, conferences, and incentive programs. The structure allows
for easy comparison across locations, helping identify enviranments that align with program
objectives, group size, and overall experience goals.

Season Avg Temp Motes

Spring

Destination Tiers
To simplify the selection process, destinations are organized into three fiers based on overall
experence, infrastructure, and typical program investment.

Winter

Building decision-ready tools that
help sales and planning teams
compare destinations, resorts, and
program fit.

Peak & Shoulder Seasons

Planning Considerations

* Flight: Strong mainland U.5. conne

CHARLESTO PHOENIX, AZ
S

DESTIN L LUE D

The
Destination
Collection

ALL-INCLUSIVE NORTH AMERICA AND CARIBBEAN

2026 - 2027

Featured Luxury Venues

| created curated destination and resort guides to
help teams quickly evaluate program fit across
Markets, property types, group sizes, experience
styles, and incentive potential.

The Charleston Place

Program Type: © 00 0
Why it works it

Hyatt Place Charleston / Historic District
Program Type: O @ O
Why it works: =

Signature Activities & Experiences

d hotel Experiential Highlights

The guides translate scattered destination
knowledge into a structured sales enablement
resource, making it easier to compare options,
support recommendations, and guide early client

MEXICO

TICATED,

conversations with clarity and confidence. e

Experience Style

OverallStrength  Ideal Group Size Audience

Refined beachfront Executive incentives & 75-200 Adults Only

My Role: Research curation - content architecture -

destination positioning - copy - visual direction

D@ggyw( le lum ﬂ(e/ n /@W&% inle a pr

Secrets Cap Cana

Hyatt Zilara Cap Cana

Hyatt Ziva Cap Cana

Sanctuary Cap Cana
Excellence El Carmen

Breathless Punta
Cana

Dreams Onyx Punta
Cana

Secrets Royal Beach

Lopesan Costa
Bavaro

Paradisus Palma Real

luxury

Modern adults-only
luxury

Luxury integrated

beachfront resort

Boutique coastal luxury

Relaxed adults-only
Tuxury

Social beachfront resort

Family-friendly modern
resort

Romantic beachfront
Nuxury

Contemporary
beachfront luxury

Refined luxury

recognition programs

Upseale incentive
retreats & wellness

Executive retreats &
incentive programs

Incentives & executive
retreats

Sales incentives &
group celebrations

Large-scale incentive
& family programs

Incentives &
recognition programs

Confe &large
incentive programs

Executive incentives &

75-200

150-400

Adults Only

Family

Adults Only

Adults Only

Adults Only

Family

Adults Only

Family

Family

Understanding the Resort Tiers

+ Ultra-Luxury

The highest tier of all-inclusive hospitality, defined by exceptional service, elevated culinary
programs, refined design, and highly personalized experiences failored for e:

incentive-driven programs.

4 Luxury

Elevated all-inclusive resorts offering polished service, upscale accommaodations, strong culinary
experiences, and versatile group capabilities ideal for incentive programs, leadership retreats,

and premiuvm group travel,

+ Premium

utive-level and

thing from &

beachfrant upscale retreats Well-appointed all-inclusive resorts focused on

strong value, broad group appeal, and reliable Access

Majestic Colonial

Expansive beachfront

Conferences & large

300-1200

resort

group pr

rams

Family

program functionality, offering quality

Best Timing

experiences for conferences, incentives, and

Br Tisler, mere c@mﬂ[ﬂ(emf pf@p%{l ﬂ(@d@pmemz

TRS Turquesa

Dreams Macao Beach

Adults-only elevated
lusury

Contemporary family
beachfront resort

Executive incentives &
retreats

Mixed-audien:

50-150

Adults Only

Fanily

large-scale group programs,

December-April
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Transforming legacy event
examples into cleaner, more
consistent sales-ready stories.

| refreshed the case study library to create a cleaner,
more consistent format for sales and proposal use.
The project involved reviewing legacy files, rewriting ey
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content for clarity, and organizing examples by event :
type for easier access.

REFRESHED
FORMAT

Conbent-Ditven Credibility

The updated format emphasizes the client need,
creative approach, execution, and impact, turning
scattered event examples into stronger, sales-ready
proof points.

My Role: Content strategy - rewriting - template
refinement - information organization - sales
enablement

Outcome: 27 case studies refreshed and
organized across key event categories
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Let's Bulld Experiences
People Believe In

| design narrative-led proposals and visual systems that help
teams make confident decisions, balancing creativity, clarity,

and execution.

If you're looking for a strategic creative parther who
understands both the big picture and the details that make it

work, I'd love to connect.

Portfolio
laughlinkk.wixsite.com/kreativekaleidoscope

Email Address
laughlinkl121@gmail.com

LinkedIn
linkedin.com/in/KimberlyALaughlin
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	from brief to belief
	PROPOSAL
	DESIGN & STORYTELLING

	how
	I Build Proposals  That Sell the Experience

	Healthcare Incentive Client — Horizons of Excellence
	A narrative-led incentive proposal designed to celebrate achievement and inspire what’s next.
	This proposal demonstrates how a clear narrative system, strategic destination selection, and experience design come together in a fully realized incentive program.
	Developed in response to the Healthcare Incentive Client RFP, Horizons of Excellence was created as an end-to-end concept, from naming and visual direction to experience flow and on-site moments.
	The result is a proposal that makes a complex program feel intentional, aspirational, and easy to champion.
	The following pages highlight select moments from the proposal.
	My Role:  Proposal strategy · narrative development · copy · visual direction
	Scope:  Full incentive program
	Outcome:  Winning proposal


	Destination Strategy Carefully selected locations that balance aspiration, accessibility, and experience impact — reinforcing the program’s recognition value without unnecessary complexity.
	Design & Brand Strategy: Creating Elite Appeal

	Narrative, visual direction, and copy developed in response to RFP objectives for a long-term (2027–2032) incentive program serving the client’s most elite performers.
	Professional Services Client
	Client Experience Portfolio Narrative & Visual System Design
	Developed in response to a multi-city RFP with varying budgets, unknown guest counts, and distinct engagement goals, the Client Experience Portfolio was designed as a flexible, modular visual system.
	The proposal architecture prioritizes clarity and scalability, allowing each experience to stand on its own while maintaining a unified look, tone, and design language across all pages.
	My Role:  Proposal architecture · visual system design · experience positioning · copy
	Outcome:  Winning proposal


	Design Framework &  Page Architecture
	The client proposal is structured around a repeatable page framework that guides the reader intuitively through each experience.
	Each concept follows a consistent visual sequence —  overview, ambiance, activations, entertainment, and  investment — allowing stakeholders to quickly  understand scope, intent, and scale without  reorienting from page to page.
	This standardized structure enables clear comparison across cities, engagement styles, and budget levels while maintaining a unified look, tone, and design language throughout the portfolio.

	Scalable Design Across Markets
	U.S. Open — Modular Client Hospitality Experience
	After winning the Professional Services Client account, this follow-on proposal translated the same structured approach into a premium U.S. Open hospitality program.
	Rather than presenting one fixed recommendation, the proposal was built as a flexible experience framework, allowing stakeholders to compare trip length, ticket access, accommodations, dining, gifting, transportation, and overall investment with clarity.
	The result is a polished client-facing proposal that feels elevated, practical, and easy to refine.

	Global Consumer Goods Enterprise Enterprise Brand Systems Across Business Units
	Developed in response to a complex, multi-division RFP, this work demonstrates a scalable visual system designed to support the client’s diverse portfolio while maintaining consistency, clarity, and brand integrity.
	Each business unit — Industrial, Beauty, and Home Care — required its own visual language, tone, and audience strategy. Rather than a one-size-fits-all approach, the system was intentionally designed to flex by division while remaining unified under a shared structural framework.
	This approach enables the client to deploy experiences efficiently across brand, sales, trade, and internal environments, without fragmenting identity or diluting impact.
	My Role:  Enterprise proposal strategy · visual system development · copy · brand alignment Outcome: Winning proposal

	Distinct Business Units. One Cohesive System
	Scalable Across Event Types & Objectives
	Concept Development & Mood Board Collection
	Turning early ideas into clear creative direction for proposals, pitches, and client conversations.
	Creative direction becomes more valuable when teams can use it quickly, adapt it easily, and sell it clearly.
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